
PLM Road Map™EMEA & PDT Europe 2022
Digital Transformation and PLM – a call for PLM professionals to 

re-define and re-position the benefits and value of PLM
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Value creation through industry verticals

Tailor made end-to-end solutions

Eco-systems delivering customer value
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Retaining “Volvo” knowledge through involvement in engagements over time

Have access to right competencies & R&D to advise, support and evolve selected products – and 
ensure knowledge how they can best integrate with our enterprise digital & IT landscape

Identify and drive partner’s contribution to Volvo’s digital journeys

Work transparently to resolve commercial topics along the journey when partner capabilities are 
adopted

Partner(s) expectations on Volvo?

Maintain open architecture & technology leadership
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